
Readership	
High involvement means response 
to advertisements. 

Average number of readers per copy	 5.6 
Average time spent reading an issue	 55 minutes 
Passed issue along to someone else	 48% 
Saved entire issue	 54% 
Regular reader	 90% 
Think magazine is excellent/very good	 90% 
Think magazine is credible	 96% 
Think magazine contains useful ads	 74%

Actions taken after 
reading the magazine
Our credibility extends to our advertisers. 

Visited an advertiser’s web site	 15% 
Clipped/saved items of interest	 45% 
    Requested information on product/
        service seen in the magazine	 25% 

            Visited a store	 27% 
            Dined at a restaurant	 67%

Stick with the magazine 
that’s New Jersey’s best, 
and benefit from our 
relationship with 
our subscribers

Source: New Jersey Monthly Subscriber Study, MMR.
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