
Reach a dual audience. 
Male	 38% 
Female	 62%

They’re in their peak spending years. 
Average age 	 54

Well-educated consumers 
make smart buying decisions. 
	 New Jersey Monthly 	 U.S Subscribers	 Adults Index 

Graduated college or more	 67% 	 37% 	 180 
Postgraduate with degree	 26% 	 8% 	 316

Sources: New Jersey Monthly Subscriber Study, MMR; 
‘New Jersey Monthly Prototype; ’ Federal Reserve Survey 
of Consumer Finances; U.S. Census Bureau, 2006,

Affluent 
Readers, Lots of 

them.

Good times or bad, our readers have more to spend. With 
household incomes almost three times the general public, 
our subscribers are in far better financial positions than others.

Household Income: They can afford your best.  
	 New Jersey Monthly	  U.S. Subscribers 	 Adults Index 

Average HHI	 $239,600	 $81,000 	 295 
Median HHI 	 $134,600	 $60,700	 222

Wealth: More than 40% of 
New Jersey Monthly subscribers are millionaires. 

Home ownership: Their homes are still 
worth two-and-a-half times the national average. 
	 New Jersey Monthly 	 U.S. Subscribers	 Adults Index 

Own residence 	  94% 	 77% 	 121 
Average value 	 $757,500	 $299,100 	 253 
Own vacation/weekend home	21% 

Employment: High income jobs means they 
have more to spend with your company. 
	 New Jersey Monthly 	 U.S. Subscribers 	 Adults Index 

Professional/managerial	 49%	 31%	 156 
Business owners	 26%	  11%	 236

P h o to g ra p h y : 
C o l i n  A rc h e r / A g e n c y  N e w  J e r s e y

Our Subscribers 
Are your Best 

Customers and 
Prospects.


